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INTRODUCTION



Social Media Check-up for Greek Companies

• One third (34%) of the 100 member of the Hellenic Advertisers’ Association are
using at least one of the studied social media platforms (Twitter, Facebook,
YouTube or corporate blogs)

• Facebook is the most popular platform with 76% of social media active companies
using it – it’s followed by YouTube (53%) and Twitter (41%)

• More than half of companies with activity on Facebook (55%) have less than 5,000
total likes on their pages – only 26% of them actually respond to their fans

• Companies on Twitter do not have great numbers of followers and they do not
follow users back

• Companies are not engaging in dialogue with their audiences

• 66% of companies have less than 10 subscribers on their YouTube channels

Full text of the report will be available at http://advocate-bm.gr/ and http://www.ioc.gr/

http://advocate-bm.gr/
http://www.ioc.gr/




KOTSOVOLOS case study
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2.

DEMYSTIFIED



Social Media is Mainstream

http://www.slideshare.net/Tomuniversal/wave-3-social-media-tracker-presentation

http://www.slideshare.net/Tomuniversal/wave-3-social-media-tracker-presentation


Europe is Facebook Land



Europe is Facebook Land



Social Media = Mass Media

2.773.000 3.294.580



Demographics



Demographics



Where Consumers get their information 2007



• Recommendations from personal acquaintances or opinions
posted by consumers online are the most trusted
recommendations

New trusted sources for purchase recommendations 2009



The New Journalists

“I routinely track down potential
interviews by sending out a Tweet. Most
recently, we came across a number of
Toyota car owners who fell under the

recent recalls.”
(Chris O‘Conell – ABC News Anchor / Reporter)

Source:
toprankblog.com



Where it all comes together



The New Journalists

“I begin every day at search engine. It
doesn‘t matter what story I‘m working on, it

always starts with a search.”
(Jason DeRusha, CBS TV News Reporter)

Source:
toprankblog.com
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3.

& SOCIAL MEDIA



PR & Social Media

• 10  Key Social Media Principles

• On-line Reputation & Issues Management

• 10 Key Crisis Principles

• CSR Engagement

• Cause Related campaigns

• It’s all about Integration



#1 Listen Actively

#2 Be Focused

#3 Get Management Buy-In

#4 Integrate Across The Organization

#5 Integrate Across Channels

#6 Participate

#7 Add Real Value

#8 Be Responsive

#9 Be Authentic

#10 Tell Stories

10 Key Social Media principles
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Not-so-new

• Product quality

• Health & safety

• Lay-offs/closures

• Environment

• Human rights

• Equal employment

• Nationalism

• Monopolisation

New, and growing

• Customer service

• Supply chain management

• Whistleblowers

• Marketing conduct

• Greenwashing

Corporate Achilles’ Heels
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DISTRIBUTES

Role of the Internet

Truth, Half Truth, Untruth

ESCALATES



On line reputation and issues management

• Delta Case Study



10 Key Crisis Principles

#1 Monitor Continuously

#2 Move Fast

#3 Be Patient

#4 Be Accurate

#5 Be Transparent

#6 Be Sincere

#7 Don’t Get Into Fights

#8 Don’t be Heavy-Handed

#9 Be Human

#10 Be Consistent
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#4 – Be accurate
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#5 – Be transparent
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#7 – Don’t get into fights
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#8 – Don’t be heavy-handed
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#9 – Be human
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CSR Engagement



Cause Related Campaigns

• 2 Minute Silence :Ensuring The Royal British Legion is relevant to the
“digital generation”



Campaign Success

• 2 Minute Silence charted in the UK Top 20 on Remembrance Sunday 2010

• Over 20 leading celebrities secured to appear pro bono

• Over 260 pieces of media coverage

• Over 35,000 Facebook likes in just 3 weeks

• Over 200,000 views of video trailer on YouTube

• Over 16million reached through celebrity social media support from the
likes of David Beckham, Coldplay and Radiohead.

• Over 23,000 singles sold

• Advertising value equivalent of media over £940,000





Thank You!


